Bellagio gallery
creates new
advisory service

Novice, seasoned collectors can take advantage

By KmisTes Prrenson
Las Vegas Surn
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world &
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mally selling
hibits, the Bella-
sf Fine Art hasereated
an art advisory division, using
New York's PaceWildenstein Gal-
leryasone of its resou

somelhing
. Brian
ilery’s
3 last
week. 1 don't expect thousands
of people to use this service, but
I'm sure there constituency

out there who wants it.”
PaceWildenstein Gallery,
through its subsidiary PaperBall

Las Vegas, operates the for-profit
Bellagio gallery.
During prior exhibits, the gal-
lery sold an Alexander Calder
M,lllﬁl\lr\' for a just under $1 mil-
lion, Andy Warhol lithographs
for §4.500 a piece and an original
Warhol silkscreen for $30,000.

Cantor, who joined the Las
Gallery in 2001 and was
serving as director of retail oper-
E 5, said he sald a $50,000
Calder in less than five minutes.
He expects to work as an adviser,
educator and dealer to tourists
and residents.

Cantor has already been field-
ingcalls from Las Vegans wanting
to know if the piece of art in their
.n.ln is 1 Carravagio, da Vinei or

b

xpects o work
and seasoned

with both noviee
collectors, who might spend any-
where from $5,000 or less to $5
million, and with corporate col-
lections,

“From the He

Madern art, PaceW
accommodate you,”

intor hdld

“Wildensten has been around
since 1870, Pace has been around
since 1960."

The Art Advisory Service's
main competitor is Godt-Cleary
Projects, a downtown gallery that
opened in 2003 and focuses on
midcareer to established contem-
porary artists.

Godt-Cleary cts isowned
by Glenn Schaeffer, former presi-
dent and chief financial officer of
Mandalay Resort Group, Schaef-
fer, an art collector, also founded
the International Institute of
Modern Lettersat UNLV.

Godt-Cleary offers corpors
consulting services and advises
and acquires work for private col-
lectors. Recently it created and

installed  the
Nevada Can-
cer Ins t

collection.
Its  inventory
includes work
by Rauschen-

Godt- Llc'lr_v
alsoestablished

the Third Quinn
Thursday event
downtown with Dust Gallery,

which brought ina panel of collec-
tors that included Schaeffer, Jim
Murren, Roger Thomas, Wally
Goodman and Patrick Duffy.
Itl_g.'lrdmg the  Bellagio
s new service, Michele
irector of Godt-Cleary
rets, said, “There’s room for
pruwlh Alot nf:[i"{_n_lllu|l|l|1ul|-
ishealthy.”

Art historian Libby Lumpkin,
who is also director of the |
Vegas Art Museu
vices by both entitie
Las Vegas' intellectua },I‘ll\\lll

“Las Vegas needs art,” Lump-
kin said. “Art is a passion for col-
lectors and they want to share it
with people who can't be collee-
tors. They offer loans to exhibi-

tions and (donate) works to muse-
ums.

“People who are collectors are
moving here in greater numbers
than ever before, pkin said.
That has increased the number of
callectors exponentially.

“In addition to that, the people
living in Las Vegas are becoming
collectors.”

The Guggenheim Hermit-
age Museum’s Young Collectors
roup of mostly young
between the ages
and 45, has 108 members.
st studios, collec-
1d attend leetures,

Cantor, who has what he calls
a modest collection, said the Art
Advisory  Service considered
lery, but de

¢ Bellagio brand and

associate
antor said.

“People
with fineart,”

Also, he added, “We have the
ability to be exposed to thousands
of pm;)te every day here at the

Bellagio

L,-lul Ty's me
the gallery
vice will operate mdu_pe-mll.-nll)' 0[
each other and neither will influ-
ence the other.

“Obwiously, the kind of shows
we are doing in the galler
three g to be edu
enter ing and extraordinary
quality, top-notch picces that
}'[Ju'{| s in another museum,”
Hileman said.

“Any art

fairs or monthly

shows (Brian) is doing are not
going to be dictated by anything
\wdn]mn

said that the new
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Srian Cantor, Bellagio Gallery of Fine Art's advisory services director, stands before Renoir's "Children
1 the Seahorse.” He expects to serve as an adviser, educator and dealer to tourists and residents.

ca, Calif., and was president and
ywner of 8 company that special-
zed in licensing collectible prod-
icts before he joined PaperBall in
1001

“He's very knowledgeable,”

was a director for Brooke Alexan-
der editions and Gemini st Joni
Weyl and worked at Christies
East and Sotheby’s auction hous-
es, before moving to Las Vegas to
eurate the collection at The Hotel

\ndrea Glimcher, spol
or PaceWildenstein, said. “He's
inart collector himself. He's got a
ireat print collection.”

Quinn worked in retail and
wetions in the contemporary
wint business in New York. She

at Mandalay Bay,
Basically, Hileman said,
“We've been i lated since

pose).

“Then it became an issue of
customer service. Rather than
send them to auction houses, we
created aconsultation service.

“We have enough connections
in the art world that we should be
able to steer people in-the right

we've opened with phone calls
from around the world from peo-
ple wanting to sell art or buy art.
They didn't understand (our pur-

Kristen Peterson can be
reached al 259-2317 or
kristeni@lasvegassun,e




